WELCOME TO THE SECOND WHALE ‘R’ U PROJECT NEWSLETTER. THIS
WEEK THE FOCUS WAS ON RESEARCH AND PROJECT’S BRAND DESIGN AND
COMMUNICATION.

RESEARCH

The ideas are flying high (or should we say “diving deep”?) to explore and go be-
yond the limit. We had several team meetings as part of our brainstorming pro-
cess and from the ideas we gathered we then looked on how they can be benefi-
cial for both the team and the client. The game designer has started drawing out
some sketches to Display the high level design of each experience or display the
basic design of each experience. The programmer took into consideration of dif-
ferent platform and technology to explorer the possibilities of the collaboration
with arts In order to give the team a better sense on how to merge technology
with artistic expression. We also looked at other museums and public media arts
that are going on in the world to see what’s been done that can inspire us.
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